
Managing the Return of Clients, 
Customers and Employees
The UK has started the process of easing lockdown measures. This 
means that many businesses have either already reopened, or are in 
the process of doing so. Despite recent optimism, there are still 
significant risks related to the coronavirus pandemic that organisations 
should be taking seriously. 

As employees return and your business begins to welcome back 
customers and clients, be sure to take the following precautions in 
order to keep everyone on your premises as safe as possible:

 Minimise contact—Arrange and organise your business to limit the 
amount of physical contact between people. This may also include 
having to set limits on the number of customers allowed to enter 
your business at the same time or suspending certain services that 
cannot be provided while maintaining social distancing guidelines.

 Provide guidance—Educate your customers on your precautionary 
measures and provide regular reminders, such as posted signs or 
verbal communication. It is important to consider the particular 
needs of those with protected characteristics, such as people who 
are visually impaired.

When asking employees to return to work, there are a number of 
things that your organisation must consider:

 Consider who should be returning—Only employees for whom it is 
essential to be on the premises should physically return to work. 
Employees who can continue to work from home should do so. 
Remind employees that anyone who has recently experienced 
symptoms of COVID-19 should not return to work.

 Stay handson—Employers should reach out to employees who are 
working remotely to make sure that they feel a connection to their 
colleagues.

 Make accommodations—It is important to be mindful of 
individuals who may have specific needs or may be at a particularly 
high risk of contracting COVID-19.

The reopening process is complicated and full of potential pitfalls. Take 
all necessary precautions in order to give your organisation the best 
chance of success.
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Recruiting and Managing Mental 
Health in a Post-coronavirus World
In the wake of the coronavirus pandemic, many employers may find it 
difficult to find the right candidates. Organisations should understand 
that highly qualified candidates may be in high demand. As such, 
employers should consider how their employer brand is resonating with 
the current employment market. Keep the following topics in mind:

 Safety—Desirable candidates want to be employed by an 
organisation that is clearly prioritising the safety of its workforce. 

 COVID-19 impact—Your current employer brand should address 
the coronavirus pandemic directly and make it clear to candidates 
that you are taking the situation seriously.

 Benefits—Candidates may prioritise employers who provide ample 
health benefits, such as sick leave and mental health support.

Addressing mental health is a particularly important subject as both 
potential and current employees may be suffering from severe stress 
and anxiety due to the ongoing pandemic. As an organisation, you 
should be mindful of the mental health of your employees and consider 
making the following accommodations:

 Reopen gradually to provide time to readjust to the workplace.
 Be transparent regarding the status of the company, and hold 

meetings to provide regular updates.
 Be more lenient regarding performance for employees, and take a 

more empathetic approach if someone appears to be struggling.

Benefits of Product Liability Cover
Product liability insurance is an important type of protection that many 
organisations can benefit from. This cover may help alleviate costs 
associated with a number of types of product liability claims, such as:

 Manufacturing production flaws—These claims stem from a 
product that may have caused property damage or personal injury 
due to there being an error during its creation.

 Design defect—This type of claim relates to a possible inherent 
flaw in the design of a line of product that makes it unsafe or 
unreliable.

 Inadequate packaging and warning—These claims allege that an 
organisation did not provide the necessary warning or proper 
instructions to help users understand the potential risks related to 
the product.

Commercial general liability (CGL) policies may often include limited 
cover for issues related to product liability claims, but your organisation 
may find that cover to be insufficient. As such, a supplemental product 
liability policy may be necessary.


